
International Journal of Travel, Hospitality and Events e-ISSN 2828-2590 

Volume 3 Number 1 Year 2024 Pages 11-22  p-ISSN 2828-5093 

DOI: 10.56743/ijothe.v3i1.346  

 

11 

 

Characteristics Analysis of Glamping Visitors in The 
Covid-19 Pandemic (Case Study on Glamping 

Lakeside Rancabali) 
 

Baskoro Harwindito1*, Asmawih2, Armand3, Hady Chandra Kurniawan4, 
Michelle Angel5 

12345Sahid Polytechnic, 4Matana University 
email: 1ditobaskoro@polteksahid.ac.id, 2asmawi@polteksahid.ac.id, 

3armand@polteksahid.ac.id, 4arjunanizami@gmail.com,  
52018147022@polteksahid.ac.id  

 

Received on 
12 January 2024 

Revised on 
12 January 2024 

Accepted on 
05 February 2024 

 
ABSTRACT 

Purpose: The purpose of this study was to determine the analysis of the 
characteristics of glamping visitors during the covid-19 pandemic at Glamping 
Lakeside Rancabali.  
Research metods: In obtaining the desired research results, this study used 
descriptive research methods with a quantitative approach, and purposive 
sampling through questionnaires.  
Result and discussion: The results of this study indicate that in general the 
analysis of the characteristics of glamping visitors is seen from positive 
environmental, personal, and social factors on a trip or vacation to Glamping 
Lakeside Rancabali. 
Implication: In this study, it can be concluded that the gender of the respondents, 
both male and female, is 42 (male) and 33 (female), the age characteristics of 
Glamping Lakeside Rancabali visitors are dominated by young adults, namely 
21-30 years, from the province and domiciled in DKI Jakarta, the most recent 
education attained by the most respondents is the respondent with a high school 
education level, the income or income of the most respondents is the respondent 
with an income of IDR 2,500,000 – IDR 3,500,000. The results of the CHAID 
analysis obtained by researchers are the dependent variable used in this study, 
namely public transportation, while for the independent variables (free) used are 
10 other indicators. The conclusion obtained is that the chi-square test is h0 
rejected, which means that the dependent and independent variables have a 
relationship. 
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INTRODUCTION 

Tourism is travel that is carried out temporarily from one place to another, 
with the intention not to try (business) or to make a living in the place to be visited, 
but solely to enjoy the trip for sightseeing and recreation or to fulfill diverse desires 
(Setiawan, 2021). The higher the stage of a human being's life, the need to let 
go of fatigue and relax will also definitely increase. The need for means to release 
fatigue and stress after being tired at work, namely by taking a vacation or a tourist 
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trip as one of the social needs of every human being. 
In 2020 the world was shaken by an outbreak of the covid-19 virus that 

was unexpected by everyone. The COVID-19 virus outbreak is a global epidemic 
that initially occurred in the city of Wuhan, China. At the end of 2019 which then 
spread quickly to 210 countries in the world, including Indonesia in just a few 
months (Utami & Kafabih, 2021). Since the outbreak of the Covid-19 in Indonesia, 
tourism in Indonesia has experienced a very significant decline (egsaugm, 
EGSAUGM, 2021). The central and regional governments are working together 
in dealing with and overcoming the spread of the virus in Indonesia. At the end of 
2020, tourism in DKI Jakarta has started to slowly recover considering that the 
DKI Jakarta government has changed the PSBB status to a Transitional PSBB 
while still adhering to health protocols (DKI Jakarta Central Statistics Agency, 
2020). 

As a result of the ban that has been made by the Government to stay at 
home, some people feel tired and need fresh air. Therefore, Glamping Tent is 
now a trend again. Glamping (Glamour Camping) is a camping tour that offers 
glamorous lodging on par with five-star hotels but still gives a natural impression. 
Glamping originally came from tourists who were visiting Africa bringing all the 
furniture to stay in the outdoors which we can still find today (Khasbiya, 2018). 
The development of Glamping accommodation has become a type of creative 
tourist accommodation and has become a trend in recent years (Mahendra, 
Putra, & Gunawarman, 2021). 

One of the glamping that is being visited by many tourists in Bandung, 
West Java is Glamping Lakeside Rancabali. Glamping Lakeside Rancabali is 
located in the Bandung Regency area, precisely in the South Bandung area. With 
beautiful and beautiful views, pleasant experiences, and satisfying service, it 
makes visitors want to come back to stay. The characteristics of tourist attractions 
that are now of great interest to tourists include tourist attractions that are 
educative and offer adventurous experiences. Tourists are also very concerned 
about small-scale objects where the number of visitors is adjusted to the 
resources promoted by these tourist attractions (Rani, Kusuma, & Tampubolon, 
2020). 
 
RESEARCH METHODS 

The type of data used in this study is subject data while the data sources 
used in this study consist of primary data and secondary data. Primary data 
includes observation and questionnaires (questionnaire) while secondary data 
includes literature and documentation. 

In this study, the data analysis technique used by researchers was the 
CHAID (Chi-squared Automatic Interaction Detection) method of analysis. CHAID 
is "one of the nonparametric techniques that can be used for selecting variables 
from large data sets in determining the most influential variables" (Pertiwi, 
Indahwati, & Afendi, 2013). To analyze this data, researchers obtained data 
through observation, interviews and questionnaires (questionnaire). 
 
RESULTS AND DISCUSSION 

Based on the demographic aspect indicators of 75 respondents, in terms 
of gender, there were slightly more male participants (56%) than female 
participants (44%). It can be concluded that the number of male respondents was 
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more than the number of female respondents. Mill and Morrison argued that it 
was men who preferred outdoor recreation or nature tourism. Glamping Lakeside 
Rancabali is an outdoor tour that emphasizes natural potential (qtd.in Erningdyah 
& Rahmawati, 2018). 

 
Table 1: Respondents by gender 

 

Gender Frequency Percentage 

Male 42 56% 

Female 33 44% 

Total 75 100% 

 
Based on the demographic aspect indicators of 75 respondents, in terms 

of age there were 9 respondents (12%) aged 17-20 years, 59 respondents 
(78.7%) aged 21-30 years, 6 respondents (8%) aged 31-40 years, 1 respondents 
(1.3%) aged 41-50 years. So it can be concluded that the majority of visitors to 
Glamping Lakeside Rancabali are aged 21-30 years. According to Richard & 
Wilson (2000), "In general, young people prefer physical activities such as visiting 
historical sites, trekking in hills or mountains and taking walks to buy souvenirs" 
(qtd.in Sari, Kusumah, & Marhana, 2018). 

 
Table 2: Respondents by age 

 

Age Frequency Percentage 

17-20 years 9 12% 

21-30 years 59 78,7% 

31-40 years 6 8% 

41-50 years 1 1,3% 

Total 75 100% 

 
Based on the indicators of the demographic aspect of 75 respondents, in 

terms of last education there were 2 respondents (2.7%) who had the last 
education level of junior high school, the majority were followed by the last 
education of high school, namely 48 respondents (64%), there were 25 
respondents (33.3%) have a D4/Bachelor (S1) education level, and there were 
no respondents who had a Masters education level. So it can be concluded that 
most of the respondents who visited Glamping Lakeside Rancabali had the last 
high school level of education. This ensures that a person’s level of education is 
related to the decision to travel, because the level of curiosity about something is 
high to see or learn about uniqueness in other places that are different from their 
place of origin (Keliwar & Nurcahyo, 2015). 

 
Table 3: Respondents by last education 

 

Last Education Frequency Percentage 

Junior High School 2 2,7% 

Senior High School 48 64% 

Bachelor 25 33,3% 



International Journal of Travel, Hospitality and Events e-ISSN 2828-2590 

Volume 3 Number 1 Year 2024 Pages 11-22  p-ISSN 2828-5093 

DOI: 10.56743/ijothe.v3i1.346  

 

14 

 

Magister 0 0% 

Total 75 100% 

 
Based on demographic indicators from 75 respondents, in terms of 

monthly income there were 13 respondents (17.3%) increasing by Rp. 1,000,000 
- Rp. 2,500,000 per month, there were 24 respondents (32%) increasing by Rp. 
2,500,000 - Rp. 3,500. 000 per month, there were 17 respondents (22.7%) of 
sugar in the amount of IDR 3,500,000 – IDR 5,000,000 per month, and there were 
21 respondents (28%) of sugar in the amount of IDR 5,000,000 – IDR 7,000,000 
per month. So from these data it can be interpreted that the highest number of 
respondents is with an income of IDR 2,500,000 – IDR 3,500,000 per month. The 
manager of Glamping Lakeside Rancabali, stated that the dominant glamping 
visitors are from the younger generation, but already have an awareness of 
nature and have good economic ability in choosing accommodation based on 
comfort levels. 
 

Table 4: Respondents by monthly income 
 

Average Monthly Income Frequency Percentage 

Rp 1.000.000 - Rp 2.500.000 13 17,3% 

Rp 2.500.000 - Rp 3.500.000 24 32% 

Rp 3.500.000 - Rp 5.000.000 17 22,7% 

Rp 5.000.000 - Rp 7.000.000 21 28% 

Total 75 100% 

 
Based on geographical aspect indicators from 75 respondents, by place of 

residence/domicile there were 61 respondents (81.3%) living in Jakarta, 1 
respondent (1.3%) living in Bogor, 1 respondent (1.3%) living in Depok, 8 
respondents (10.7%) live in Tangerang, 2 respondents (2.7%) live in Bekasi, and 
2 respondents (2.7%) live outside Jabodetabek. So it can be concluded that the 
highest number of respondents are respondents who live in Jakarta. This shows 
that Glamping Lakeside Rancabali is easy to reach from Jakarta. Even though it's 
a different city, tourists still want to take a trip to Glamping Lakeside Rancabali to 
enjoy the open nature atmosphere with the facilities that have been prepared. 
 

Table 5: Respondents by residence / domicile 
 

Residence / Domicile Frequency Percentage 

Jakarta 61 81,3% 

Bogor 1 1,3% 

Depok 1 1,3% 

Tangerang 8 10,7% 

Bekasi 2 2,7% 

Outside Jabodetabek 2 2,7% 

Total 75 100% 

 
Based on geographical aspect indicators from 75 respondents, by 

province of origin there were 58 respondents (77.33%) from DKI Jakarta 
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province, there were 5 respondents (6.67%) from West Java province, there were 
6 respondents (8%) from Banten province, there was 1 respondent (1.33%) from 
East Java province, there was 1 respondent (1.33%) from Central Java province, 
there was 1 respondent (1.33%) from West Kalimantan province, there was 1 
respondents (1.33%) came from North Sumatra province, and there were 2 
respondents (2.67%) came from Riau province. So it can be concluded from the 
results of the existing data, the highest number of respondents are respondents 
from the province of DKI Jakarta. Based on these data, tourists with backgrounds 
coming from the province of DKI Jakarta prefer to travel outside the city. 

 
Table 6: Respondents by origin province 

 

Origin Province Frequency Percentage 

DKI Jakarta 58 77,33% 

West Java 5 6,67% 

Banten 6 8% 

East Java 1 1,33% 

Central Java 1 1,33% 

West Kalimantan 1 1,33% 

North Sumatera 1 1,33% 

Riau 2 2,67% 

Total 75 100% 

 
Based on the psychographic aspect indicators of 75 respondents, 

respondents based on the Glamping Lakeside Rancabali facility there were 45 
respondents (60%) stated "Yes" to the complete Glamping Lakeside Rancabali 
facility, there were 30 respondents (40%) stated "Doubtful", and no respondents 
who stated "No". So it can be concluded that Glamping Lakeside Rancabali has 
complete facilities. The author can also conclude that the facilities provided by 
Glamping Lakeside Rancabali are complete, starting from tourist attractions, 
documentation areas, to lodging. 
 

Table 7: Respondents by facilities of Glamping Lakeside Rancabali 
 

Statement Frequency Percentage 

Yes 45 60% 

Doubtful 30 40% 

No 0 0% 

Total 75 100% 

 
Based on indicators of the psychographic aspect of 75 respondents, 

respondents based on the atmosphere of Glamping Lakeside Rancabali there 
were 58 respondents (77%) stated "Yes" for the atmosphere of Glamping 
Lakeside Rancabali comfortable and calm, there were 16 respondents (21%) 
stated "Undecided", and 1 respondents (1.3%) stated "No". So it can be 
concluded that Glamping Lakeside Rancabali is proven to have a comfortable and 
calm atmosphere for visitors because Glamping Lakeside Rancabali presents a 
beautiful natural atmosphere. 
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Table 8: Respondents by atmosphere of Glamping Lakeside Rancabali 
 

Statement Frequency Percentage 

Yes 58 77% 

Doubtful 16 21% 

No 1 1,3% 

Total 75 100% 

 

 
Figure 1. CHAID Analysis Tree Diagram 

[Source: Resourcher, 2022] 
 
Based on the results of the tree diagram above, it shows that on public 

transportation, 25 respondents (33.3%) chose "Doubtful", while those who chose 
"No" to use public transportation were 9 respondents (12%), and those who chose 
"Yes" ” were 41 respondents (54.7%). 

The first stage in the CHAID analysis is to combine and the dependent 
variable in this analysis is the personal transportation variable. In this study the 
variables are divided into 3 categories, namely: 
 Yes 
 Doubtful 
 No 

After conducting a CHAID analysis, these categories were then combined 
into 2 categories, namely: 
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 Node 1 < doubtfully combined with no 
 Node 2 > undecided combined with yes 

 
From the data above it can be seen that personal transportation is hesitant 

at node 1 < combined with no, which shows "Doubtful" is 10 respondents (52.5%) 
which shows choosing "No" is 1 respondent (6.2 %), and those indicating "Yes" 
were 5 respondents (31.2%). While at node 2 > doubtful which shows "Doubtful" 
are 15 respondents (25.4%), the "No" category is 8 respondents (13.8%), and the 
"Yes" category is 36 respondents (61%) . 

Furthermore, the information variable is divided into 4 categories, namely: 
 Social Media 
 Friend 
 Relatives 
 Family 

After conducting a CHAID analysis, these categories were then combined 
into 2 categories namely: 
 Node 3 < Friends merged with Social Media 
 Node 3 > Friends combined with Relatives and Family 

 
As for the characteristics through information on friends, node 3 < friends 

combined with social media shows that 15 respondents (28.3%) were “in doubt”, 
8 respondents (15.1%) were in the “no” category, and 8 respondents (15.1%) 
were in the “no” category. "Yes" is 30 respondents (56.6%). Whereas in node 4 
friends > friends combined with relatives and family it shows that those who 
"doubt" are 0 respondents (0%), those who choose "No" are 0 respondents (0%), 
and those who choose "Yes" are 6 respondents ( 100%). 

The values of the independent variables and the dependent variable are 
stated to have a relationship with the dependent variable which can be seen as 
follows: 

 
Table 9: P-Value and Chi-Square Dependent Variables in a Tree Diagram 

 

Variable P-Value Chi-Square 

1. Personal Transportation 
2. Information 

1. 0.020 
2. 0.040 

1. 6.638 
2. 6.146 

 
Based on Table 9 above, it can be seen if the decision is made based on 

the p-value where the personal transportation and information variables are 
below 0.05, namely 0.020 and 0.040. So it can be concluded that the chi-square 
test is h0 is rejected, so it can be concluded that these two variables, namely 
personal transportation and information, have a relationship with public 
transportation. 

It can be seen that the public transportation variable is the best dependent 
variable which is used to explain personal transportation and information as 
independent variables. 

 
Implication 

In this study, it can be concluded that the gender of the respondents, both 
male and female, is 42 (male) and 33 (female), the age characteristics of 
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Glamping Lakeside Rancabali visitors are dominated by young adults, namely 
21-30 years, from the province and domiciled in DKI Jakarta, the most recent 
education attained by the most respondents is the respondent with a high school 
education level, the income or income of the most respondents is the respondent 
with an income of IDR 2,500,000 – IDR 3,500,000, the most respondents where 
visitors get information from social media according to the results of the 
questionnaire which has been distributed to 75 respondents. The results of the 
CHAID analysis obtained by researchers are the dependent variable used in this 
study, namely public transportation, while for the independent variables (free) 
used are 10 other indicators. The conclusion obtained is that the chi-square test 
is h0 rejected, which means that the dependent and independent variables have 
a relationship. 

Based on the results obtained from the CHAID analysis data, that the 
dependent variable and the independent variable are related where all the 
questions that have been distributed by the researcher to visitors to Glamping 
Lakeside Rancabali. It is hoped that Glamping Lakeside Rancabali can conduct 
an open questionnaire for visiting tourists so that they can evaluate each visitor. 
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